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Products of the U.S.A

Canada Consumer Oriented Inbound Buying Mission
November 5 -9, 2012
Denver, CO & Jackson Hole, WY

Event Benefits:

* Meet one-on-one with pre-screened buyers from Canada

* Showcase products & discuss potential purchasing plans

* Learn needs of buyers & their views on your product promotion

WUSATA and the 13 Western U.S. Member States announce participation and
registration for the following activity description:

Canada represents the best opportunity for new to export markets to begin exporting. In addition, the U.S. is
the global leader in new natural and organic products which are often developed by smaller companies.
Therefore the Canadian market makes a good first export market for our U.S. companies.

Products of Interest*:
Processed and bulk ingredients, Specialty Foods, Healthy Foods, Specialty Grains, Natural and

Organic, Nuts, QOils, Spices, Prepared Foods, Sauces and Dressings

*Products must be at least 50% U.S. agricultural origin by weight, excluding added water and packaging.

Registration Deadline: Managing States:

Tim Larsen Donn Randall
October 24’ 2012 CO State Dept of AG Wyoming Business Council
tim.larsen@ag.state.co.us donn.randall@wyo.gov
No Cost
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