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Western US Agricultural Trade Association

Taiwan Inbound Buying Mission
Idaho ~ October 15 - 16, 2012
Hawaii ~ October 18 - 19, 2012

Event Benefits:

* Meet one-on-one with pre-screened food buyers from Taiwan
» Showcase your products and discuss buyer preferences
 Learn the needs and purchase plans of the buyers

WUSATA and the 13 Western U.S. Member States announce participation and
registration for the following activity description:

Taiwan is a sophisticated market with over 23 million people who are increasingly achieving higher
disposable income, can afford imported high-value U.S. products, and is ranked as the 7th largest export
market for the Western U.S. States. This will be an excellent opportunity for food and agriculture companies
to participate in the growing Taiwan export market.

Products of Interest*:
Fresh Fruit, Specialty Foods, Healthy Foods, Specialty Grains, Beef & Pork, Wines, Dairy

Products, Natural and Organic, Nuts, Oils, Spices, Prepared Foods, Sauces and Dressings

*Products must be at least 50% U.S. agricultural origin by weight, excluding added water and packaging.

Registration Deadline: Managing States:

Kim Peterson Sharon Hurd
OCtOber 5’ 201 2 Idaho Dept. of Ag Hawaii Dept. of Ag
kim.peterson@agri.idaho.gov sharon.k.hurd@hawaii.gov
Free

LA CR B CIM [0gin to your My WUSATA account at WUSATA Web,
or visit our website and create one today!




